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In this webinar:

Understanding of 
commercial 
determinants of 
health

Common issues on 
healthy markets and 
public spaces

Challenges on 
health-harming 
products and health 
promoting activities: 
marketing and tactics 

Potential action at 
city level

Recommended 
action 



Rising health harming commercial practices 



Defining commercial determinants 
of health



Commercial 
actors: 

heterogeneity 
and 

complexity





Businesses rely on a 
common set of 
commercial practices – 
their impacts can be 
health-promoting, 
health-harming, or 
health-neutral







Pathways of impact

The Global Report’s evidence review identified five partially overlapping pathways of impact:

1. Products:  Direct impact from commercial products
   

2. Environment: Direct impacts from environmental exposures arising from commercial 
  products and practices, and contributory impacts from commercial 

   activities that shape environmental determinants of health.
   

3. Social:  Direct impacts from commercial practices that shape occupational 
   conditions, and contributory impacts on health from commercial 
   practices that influence social and economic sectors essential for health.
   

4. Healthcare:  Direct and Contributory impacts on health arising from commercial 
  practices that shape healthcare access and innovation.

5. Power:  Impacts arising from commercial practices that shape knowledge, 
   information, economics and politics, and power relative to communities 

  and governments
   



Example of pathways of harmful impact on health and health equity. 



Application of 
CDoH in city 

contexts

- Healthy markets and public spaces

- Tobacco consumption

- Alcohol & safe transportation

- Irrational use of medicines and 
supplements



Visualizing healthy markets 



Marketing & irrational use of medicines & supplements



Tobacco consumption versus clean air and 
smoke-free environment 



Visualizing healthy public spaces



Visualizing Safe & Healthy Transportation Systems



Example of Commercial products with 
potential harms : Motorcycles 

Marketing 
light weight 
for speed 
over safety 
measures. 



Example of Commercial products 
with potential harms : Motorcycles 



Example of Commercial products 
with potential harms : Motorcycles 

Too long 
seat can be 
blocked the 
signal lights 
by 
passenger’s 
bag or 
jacket tail. 



Example of Commercial products 
with potential harms : Motorcycles 

Speed 
is the 
enemy 
of 
safety 



Examining commercial practices 
(breakout group discussion) 



Group 1: Healthy market (food, beverage, alcohol, 
medicines, supplements, health-promoting products) 

Physical market & its environment

• Commercial practices that shape 
the food, snacks, beverages we 
consume on daily bases 

• Visibilities and marketing tactics 
• Inducive environments for over 

consumption
• Promotion and influences 
• Socio-cultural tactics 
• Administrative interferences 

Virtual or e-marketing

• Channels to individual needs 
• Marketing tactics 
• Financial incentives 
• Regulation gaps 

❑ Please discuss who are the target population or 
vulnerable population to these potential health-harming 
products and marketing systems. 

❑ What key strategies you think cities can do to counter 
negative influences of these commercial products, 
marketing and system? 

❑ How do you think these counter measures can be 
sustained in your cities? 



Group 2: Healthy public space (tobacco control, 
and commercial practices influencing road-safety) 
• How health-harming commercial products such as tobacco and alcohol 

being sold or marketize in your city? What are their tactics in marketings, 
promotion, or incentives to population to consume their products? 

• How are they sponsor your public events, urban spaces, and influencing 
public finance for city development? 

• How do you regulate potential harm of road traffic crashes due to alcohol 
consumption, speeding, inadequate traffic lights, accessible to motorcycle 
sales, etc.?

• Who are the target urban population and vulnerable people? What make 
them vulnerable? 

• Please discuss key strategies that your cities can counter negative influences 
of these products and marketing system? 

• How do you think these counter measures can be sustain in your cities? 



Recommended actions





















WHO Regional Approaches 

WHO Region of 
the Americas

WHO South-
East Asian 
Region

WHO Eastern 
Mediterranean 
Region

WHO African Region



WHO SEARO report on 
CDoH — Feb 2025

WHO Report on Social Determinants 
of Health Equity — May 2025

WHO Report  on CD of NCDs, 
Injuries, MHC in SIDS  — May 2025



Thank you for your attention 

goods@who.int 
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